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Recap of last Segment 
• The Opportunity in Social 
• The SMB digital marketing ecosystem 
• Three key pillars of value to marketers: 

• Targeted Reach 
• Deep Engagement  
• Proven Results 

• Best Practices in Facebook Posts 
• Homework: Create your own case study  

 



The Power of Facebook 



What to Expect in this Segment 
• VERY intense session!  
• Audiences 

• What audiences are available on Facebook 
• How to target advertising and boosted posts 
• Audience Insights 

• Future segments, quizzes 
• Homework: Play with building out an audience for your target 

customer – what would you do?  





Targeting 





Core Audiences 
• Demographics: Reach people based on demographics 

like age, gender, education and more 
• Location: Reach people in cities, countries, and 

communities where you want to do business 
• Interests: Reach people based on their interests, 

hobbies, and Pages they like on Facebook 
• Behavior: Reach people based on their purchase 

behaviors, device usage, and other activities  







Targeting: Core Audiences 
There are many advantages in working with Facebook to share your 
message with your target audience, including: 
• Unparalleled reach and engagement, which allows you to reach real 

people instead of proxies 
• One of the largest sets of consumer data on the Internet 
• Since Facebook’s targeting isn’t based solely on cookies, we can 

connect you with a person as they use different devices — from 
desktop to phone to tablet 



Targeting: Core Audiences 
• Core Audiences are pulled from data related to demographics: 

geographic demographics, lifestyle/life stage demographics, 
purchase-based demographics, etc 

• This data is pulled from the information you share in your profile and 
the behaviors you exhibit on our platform 

• Because Facebook is where people go to share information about 
themselves, we have a ton of native information about people that 
can be used for targeting 



Targeting: Core Audiences 
• Location 
• Age, gender, demographics 
• Interests 
• Behaviors 
• Connections  
• Extended Reach 
• Partner Categories: These 

syndicated segments from 
our partners cover hundreds 
of topics, verticals and 
products 



Custom & Lookalike Audiences 
• Custom Audiences: With Custom Audiences, you can reach 

people on Facebook and Instagram with data you have in a 
privacy-safe way. It allows you to reach customers you already 
know, remarket to them, and continue their experience of your 
business. It’s an easy way to use first-party data and use it for 
worldwide activation 

• Lookalike Audiences: Use lookalike audiences on Facebook 
and Instagram to target people who share demographic and 
behavioral traits with your best customers. This can be used for 
audience expansion or prospecting 



Targeting: Custom Audiences 

• Sometimes the most valuable audience is one you already have a 
connection with. Custom Audiences help you reach people on 
Facebook and Instagram, across multiple devices, based on the data 
you own—in a way that protects your audience's privacy. 
 
With Custom Audiences, you can reach people based on an imported 
contact list or remarket to people based on the actions they've taken 
on your website or mobile app 



Targeting: Custom Audiences 
• While Core Audiences only uses Facebook data, Custom Audiences provides you 

the opportunity to hash your own data (e.g. via your own CRM) and match it to 
hashed Facebook data. The process provides advertisers a way to reach existing 
customers on Facebook and Instagram in a privacy-safe way 

 



Targeting: Custom Audiences Data Types 
• CRM 

• Can be used for all objectives—
awareness, consideration, 
conversion. 

• Can mirror current efforts in email 
and direct mail. 

• Can be used to measure the 
incremental value you receive from 
Facebook. 

• The more data you provide, the 
better the match rate will be for 
your Custom Audiences. This can 
help improve your targeting, 
optimization, and measurement 



Targeting: Custom Audiences Data Types 
• Intent data   
• People from your website, people from your mobile app 
• Can be used for acquisition, cross-selling and upselling. 
• Can be used to automatically reach people based on specific actions taken on your 

website or mobile app. 
• Can be used to remarket to people based on intent. 
 
What you can do with this data 
 
Can be used for targeting your audience 
• Can be used as a seed for creating lookalike audiences. 
• Can be used for exclusion targeting (i.e. for when you want to exclude an audience you 

may not want to reach with a campaign). 
 



Targeting: Custom Audiences 



Targeting: Custom Audiences Objectives 

• You can use Custom Audiences across objectives: 
• Awareness: Build your brand 
• Consideration: Drive intent with high-value prospects 
• Conversion: Acquire new customers by finding people 

who are most like your best customers 
• Loyalty 

 



Custom Audiences: Data Security 



Targeting: Custom Audiences Best Practices 
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Targeting: Custom Audiences Best Practices 



Targeting: Custom Audiences Best Practices 



Targeting: Lookalike Audiences 



Targeting: Lookalike Audiences 
• First need to create a seed audience of at least 100 people 
• A Custom Audience: Create a Custom Audience using the Facebook pixel or the Facebook SDK. 

The pixel can measure the actions of those who visit your website and take action, like browsing 
product pages or adding items to their cart. The Facebook SDK and App Events can measure the 
actions of those who engage with your mobile app, like making in-app purchases. Creating a 
lookalike audience from either of these Custom Audiences can help you find and reach more high-
value customers and increase conversions. 

• Your Facebook Page: People who Like your business Page have already shown an interest in your 
business. Create a lookalike audience of your Page fans to further drive awareness of your 
business and find more people who are likely interested in your products or services. 

• Your CRM database: Leverage information about your best customers — including emails, phone 
numbers, and user IDs — by importing the data to Facebook to create a lookalike audience 



Targeting: Lookalike Audiences 



Targeting: Lookalike Audiences Best Practices 
• Expand your reach 

Expand your audience due to limited reach from a small Custom Audience seed list. You can increase the reach of your ads and 
find more people on Facebook who haven't yet connected with your business. 
 
Use specific seed audiences 
Use seed audiences that are specific to the objective you want to achieve. For example, if you want to increase online sales in your 
mobile app, use a Custom Audience of your high-value mobile app users as your see audience.  
 
Optimize your audience size 
Start by optimizing your lookalike audience for similarity to understand how your ads perform with more precise matching. Keep in 
mind that 1% is optimized for similarity and the top 5% is optimized for reach.  
 
Refine your targeting 
Layer on other native targeting options like age, gender, and interests to reach even more people who are likely interested in your 
business. 
 
Use newer data 
The more up to date your data is, the better we can match you with the right audience and do so more accurately. 
 
Segment your audience 
If your seed audience is large compared to the country size, your ad can perform poorly because your seed audience is too diverse. 
We recommend you try segmenting your audience to a smaller target group and then create lookalikes of that audience. 
 
For example, you can take a large seed audience and segment them by purchase behavior — one audience of those who have 
made online purchases in the last 30 days, one audience of people who have spent more than $500 in the last 7 days, and so on — 
and then create a lookalike audience of each of those. 





Insights and Targeting 



Facebook Audience Insights 





Audience Insights 

• https://www.facebook.com/ads/audience_insights 



• https://www.facebook.com/ads/audience-insights 





Audience Insights 
• Analyzing Your Audience 
• Learn more about your audience with the graphs throughout the tool. Your 

audience is represented in blue whereas the comparison audience (the 
entire Facebook population in your country) is represented in gray. For age 
and gender, the percentages reflect the actual percentages for that 
audience. For most other traits, two percentages are available: the actual 
percentage for that audience and the comparison against the Facebook 
index. 
 
Hovering over an audience trait will sometimes yield additional details. 
Clicking on an audience trait will allow you to select it and further refine 
your results. 
 
Note: Audience Insights displays data for people 18+ only. 
 



















 



Things to consider 
• Taking a look at the Audience Insights, does this look like the 

audience you might expect? 
• Compare this Custom Audience with people who made an in-store 

purchase and signed up to be on their email list and raffle for a 
summer shopping spree. 

• Those who made an in-store purchase and signed up to be on their 
email list and raffle for the shopping spree, what do they look like? 
Are they matching those of the Custom Audience? 

• Any unexpected outcomes? 
 







Quiz Time!  



1. Which audience represents your customer 
base?  

• Answer: Custom 



2. Why would someone use a Custom 
Audience?  

• Answer: All of the above 
• Can be used for targeting your audience 
• Can be used as a seed for creating lookalike audiences 
• Can be used for exclusion targeting 



3. With a Look Alike Audience, you can 

• Answer: A & C 
• Optimize for similarity and reach 
• Expand your reach 



4. To best help your advertiser with Facebook & 
Instagram advertising, you need to learn: 
 

• Answer: B&C 
• Details about their target audience 
• If they have a CRM 

 
And you may likely need to help your customer with this!  



5. Facebook leverages its own data and third-
party partner data to create what resource:  

• Answer: C, Audience Insights 
 

Use this data to tailor your campaign creative! 



Coming Up  
• Placing ads: 

• Choosing objectives 
• Specifics on Ad Units 

• Best Practices 
• Quizzes  
• Homework: Play with building out an 

audience for your target customer – what 
would you do? 

• Homework: Review 
http://insights.fb.com/ 

• Tilting point games 
• Coca Cola Brazil  
• MINI Australia 
• Visit Panama City Beach 

 
 

http://insights.fb.com/
https://www.facebook.com/business/success/tilting-point-games
https://www.facebook.com/business/success/coca-cola-brazil2
https://www.facebook.com/business/success/mini-australia
https://www.facebook.com/business/success/visit-panama-city-beach
https://www.facebook.com/business/success/tilting-point-games


Shannon Kinney 
shannon@dreamlocal.com 

@shannonkin 
 

Questions? 

65 

mailto:shannon@dreamlocal.com


Appendix: More visuals of Audience Insights 
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